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Yacapacca
YouTube: videos\Tutorials
Internet research: guided

Learning

Yacapacca: Task set per unit of
work.
Research tasks:
Worksheets: keywords
Crosswords

Culture capital

Wider links and
support

 Life skills
e In school research :social mediq,

* Religion: radicalisation,
extremism




Variables  ....... Selection
A variable is something A condition within the program were choices are
that can change. offered depending on whether the condition is met or
They can only hold one : not. This is represented in programming as IF /
value at a time. - Il THEN / ELSE.
Click on the block in the

code to see its value

Comparison Operators
Can compare two
values

Sequence
A set of programming
blocks that make
actions happen one
after another.

Iteration Arithmetic Operators
The repetition of a Can complete Lists
sequence of commands mathematical A list is a tool that can be
Calculations. used to store multiple
pieces of information at
once.

(known as a loop)




What is Scratch?

Scratch is a visual programming language
that allows you to create programs by
dragging blocks of scripts.

when space

move §B) steps

key pressed

Sprites

A sprite is a character or object in your game or animation.

In order to give the impression that a character is moving
you can change the sprites’ costume.

Block menu

The block menu helps users pick which
scripts they need to control various aspects
of a program.
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Key Words

Program

Variable

Spnte | | Script

Costume

Background

Data

Stage

Variables
A variable is used to store data for
use in your program.

Variables can be used to store lots

Stage

The stage is the background of the project.
Scratch uses co-ordinates to position
different elements around the screen.
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Different backgrounds can be imported or

Loop

Operator

lteration | | Interface

of different types of data such as

The data stored in a variable can
be changed or “varied” depending
on certain conditions within a
program.

say KEFETH] for © >ecs

Loops
Loops are used as a way of
Also known as iteration.

IF Statements
IF statements can be
used to select different

scripts of a program
depending on a condition .

Also known as selection.

Operators
Operators are used for changing or

comparing data.

They can add, subtract, multiply and
divide data

0:-0.0-0/0-00/0,

They can also check if values are less than,
greater than, or equal to other values.
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Basic Spreadsheet Formulas

Examples of basic formulas:

if using Cells B7 and C7:

Addition
Subtraction =
Multiplication
Division

“ Wrsp Text

(I

General
No specific format

Merge & Center ~

Number

Currency

Accounting

Short Date

Long Date

Time

Percentage

Fraction
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Context -I

101 Scientific

Text
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More Number Formats...

Every cell in a spreadsheet can be
formatted to accept different types o
data. Highlight the cells and then selec
the data format you want it could
currency or alignment
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Project Brief - New Species Found!

w m “ m m During the Summer Holidays two students whilst out for a walk
spotted something very Odd, lurking in the wooded area located in

X "The Dell", East field.

P r‘o‘|ec1' Task . It was reported that both students went to investigate and were

The four new species are being put on display at Flamingo Land amazed by what they discovered. _ _

Zoo. You have been asked to create a professional PowerPoint It was reported that they have found four new species of animals.
presentation target at a teenage audience that is informative e s’rud;m‘s took a piciure on their mobile phones as evidence and
about the four new creatures. Your presentation needs to look SSA Fpeli i iy P, " : :
professional and have a corporate image. Your presentation will The parents contacted the local authorities who then investigated

d to include fext i d 4. Th tati il the new species. The four new creatures have now been captured as
need To Include Text, images, and sound. The presentation wi they could pose a threat to local wildlife, and the public.
need to consist of six slides.

The students have had the honour of naming the four new creatures
and zoologist have been busy researching their behaviour.

Simple Storyboard Tempiate for PowerPoint

Click to add title 3 >
Clckto add subitle: PR "‘, / B

IPEER EVALUATION

SlideShow  Review View Help  Formot Q) Tell me what you want to do.




E safety

Unit - Keywords

The bullying of another person using the internet,
mobile phones and other digital devices, with the
intent to deliberately upset them.

Cyberbullying

Correct or acceptable way of communicating on the
Netiquette .
internet.

_ Repeated use of electronic communication to harass
Cyberstalking )
or frighten someone.

Deliberate act taken to befiriend and create an

TR T emotional connection with a child, resulting in not

good intensions.

Sending sexually explicit messages or images by cell
Sexting o
phones and other electronic devices.

A secret word or phrase that must be used to gain
Password ;
access to something,

Gainnig access to a computer, with the intension of stealing

Hackin
acking data or causing damage

Copying data from one computer system to another, typically

Download
over the internet.

A website, or part of a website which allows people to

Chat room L : :
communicate viaa computer network in real time.

Action taken to stop interactions from set people via online
communication.

An email that is sent to a large number of people and
mostly consists of advertising.

/-

\.

Websites you can Trust

No one is in charge of the internet so
anyone can post or publish anything to it.
Some content may be unsuitable.
Websites that you can trust include those
from:

AY#

the Government — if the address has
‘gov.uk’ in it, it's a UK Government
website

the National Health Service (NHS) — if
the address has ‘nhs.uk’ in it, it's an
NHS website

the Police - the official website is
www.police.uk

the BBC - all of the BBC's websites
have ‘bbc.co.uk’ in their address

J

Digital Footprint Ei.
&
Your digital footprint is everything on the Internet that's about you. This could mean -)f: N @.
photos, audio, videos, texts, your posts on friends pages, etc. M 7*0 ’
°ole
As you get older, a strong online presence can bring with it all kinds of benefits y “@5"
N
(%Y
e

Does this give a good online impression/digital footprint?

» Andrew Field
. ‘p Cant be botherd going 2 school today | hate school

e

Top Ten ways to Prevent Phishing

J
Phishina

As an internet user, you need to know if something is real or fake. Criminals on the
internet try to get information from people.

-

1

1)
2)
3)
4)
5)
6)
7)
8)
9)

10) Protect your mobile device.

0 Ways To Stay Safe On Facebook\

Monitor suspicious activity/links.

Remove friends as appropriate.

Keep your wall clean.

Turn off Facebook Chat.

Change your password often.

Be careful who you share your password with.
Hide your year of birth.

Keep your private info private.

Adjust your privacy settings.

1) The message contains a mismatched URL 2) Youdidn't initiate the action

3)  URLs contain a misleading domain name 4) You're asked to send money to cover expenses

5) The message contains poor spelling and grammar | 6) The message makes unrealistic threats

7) The message asks for personal information 8) The message appears to be from a government agency

9) The offer seems too good to be true 10) Something just doesn't look right

Spot the Problem
What is the issue with the
following email?

J

:

rWays in which to reduce SPAM

) What would you?

Spam is very difficult to avoid but there are ways to reduce it:

o Use a spam filter — most email clients try to stop spam from reaching you by using a spam
filter. It recognises common spam emails and stops them from getting through. Check your
spam email regularly as sometimes real emails are mistaken for spam.

« Do not give your email address out — if you don’t trust the website or if supplying your email

L address is optional, don't give it to them.

p
Free anti-virus applications

. AVG |V
o Avast!
» Microsoft Security Essentials

You get an email from someone
you dont know
1. Delete it straight away and tell a parent
2.Reply to the email and ask who they are
3.0pen the email to see what it is

A random person in a chatroom asks for
your picture
1.Find a good photograph and send it to them
2. Ask them to send their picture to you first
3. Do not send your picture and tell an adult
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© Landscape

| rew orawing
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New Keyframe
Animation

New Stoptrame
Ammation

New Drawing

Colour  Swatch| Transparency| Line  [»
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100% Blend Mode

Once you have completed your drawing you can copy and import
into the key frame animation and make you dog move by adding
frames to show different movement
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How does the game —y

know to collect these? START

This unit introduces the leaner to:

Computer systems, different Fouis e e 0 @ [ reabag n ow |
devices mcludmg pemphgr‘al Bildesttor oo v _ |
devices, comparing what is a Vo
computer and what is not. o

Speakers

“ External €O
=, |

Joystick How does the game

know to walk on this?

B
Mondior b

)

" | Stir tea ‘
DY M. C WY . N ‘
I > — J Deyexds { I Tt mx S
('i’m; 59 < ixthesituetion o il
ety . \ \ cheice
Printer \ ~F

o 100 00 degrees @, @ @
m ‘ i 6 @
B = m }
The term moral @ 6
oo il ' it compass refers to the ‘
€ inner sense of right ;
| A\ and wrong as it applies + Can you write the pseudocode to
= {o§ < e - Mini
; . Ty to a specific decision get Minion Stuart to move
[ ot [ soekars | [ or set of choices through the squares collecting
oyvorra J ovse [ ecoeve ] banana NOT the apples?

You need fo use a question to
determine what action he does

BOOLEAN

OPERATORS

Boolean Operators are
simple words (AND, OR,
NOT or AND NOT) used
, : as conjunctions to

o] [y combine or exclude

keywords in a search,
resulting in more focused

L . and pr'oduchve results. https://cdn.clipart.email/1a8a6f4f1fc01ca952d051e0e3209dc5_animated-laptop-
Attt Feries clipart-free-images-at-clkercom-vector-clip-_300-300.png

SECOND term
« NARROWS the search

How to reference where you have taken images from.

You must always state where you have your information.

For example

Website:

+ NARROWS down the
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KHOWInge Or'ganiser': CYber' Cr'ime What will T need to know?

How to stay safe on the Internet
You will need to know about: You will need to:

understand the features of

your mobile phone
be aware of the dangers when using

How to deal with cyberbullying

Cyber bullying

Phishing and , . :
i g9 your mobile phone. texting, sexting Safety and the dangers of the Im‘er'ne?L
cams social media You need to know how to create a PowerPoint
Secure . : to show fo younger students about the dangers
Passwords | of the internet
Malware and e | - . You must include: cyberbullying, online scams,
Viruses cyber stalking, social networking, viruses, email
HaCking Ussp —— Alarm Clock and mOb”e phones
i
Follow the code to stay safe online
Internet — T~ Calendar
{ \ o ‘ 4
E-mail/ \ MP3 player \* ‘i/) f\ * i
‘A;,A A b
Networking
You will need to : Dealing with cyberbullying
: i i I
Understand what social networks You will need to Dealingjwith ! Click Clever, Click Safe!
are used for. understand the BUllVING Powerpoint on E-Safety
: ollowing: Flaming, . -
Understand what precautions can f g: Flaming \W,n\n o“wthaka"fdfnena; Your PowerPoint must have:
be taken to stay safe. cyber stalking, st friep | : :
y dwh masquerading and \ g mnwmmsa >a The title: cyberbullying
Understand what precautions can i i [ o O |
be tak ; outing Youwil olso [ EEEMBESEE . scans O edatedy Top Tipd
e Taken to stay safe. need to understand and e sind ) Qe o i,
demonstrate what you i hu..,wudnnxhkewhﬂ\h"”""m‘"g « How to stay safe L ot boe O /Jﬁ . IP;W'E
would do and who to T et | LY i
= !w ® awaesyv:ezoe
COHTGCT |f YOLI Whel"e vryxoma\xemoreKﬂendshyp:;:q':::«emn\amwues 5'|'I"09€r‘ /danger‘ lgayythe;’a::y | ’
belng Cyber‘ bU”Ied ‘,ymavmd‘"e"““y . ® Per'SOﬂCll deTC(IIS ‘/ K?‘*PY";"Persor:a' }Ifyouever
- iniormaton private. l

J getthat :;. ‘ . ‘
H hoh' ‘'«
y lmages @ j WV f:ell(r)»g | '
tella grown-up |
(o [ |

you trust.




INTERNET SECURITY

INPUT, OUTPUT AND STORAGE

Document Holder

Adjacent to and at
same height as
manitar |

Health and safety in the RSN - Keyboard
ICT classroom, creating [ - o
a set of posters fo
demonstrate correct o)
health and safety ) Char

regulations T ake breaks

smaH fih h l(
every

Head back, Leyiel with top

. K 113 of screen
chin tucked, \.. ] G- 2 b
Ears, shoulder,

hips aligned

Pupils will develop an

Mouse
Adjacent to and
2t same height
as keyboand

Computer hardware and software, :
input and output devices: pupils understanding of the
develop an understanding of what many'dlffer'en‘r
software, hardware and operating systems
input/output devices are and how available use research .
to find suitable BINARY AND [ i e e s
systems and equipment - ——
to suit home, office or SRR IMEERS Lo Develop an
workplace. Create understanding of
different documents LR
explain what has been language bmqry
learn throughout each gid denqry.
aspect of computing. cor;\;ecrj':nt;l;\;r'y

Elbows

At sides - shightly
mare than 90

Chair Height

Wsupm
m m sound card
J

- = To develop an
@ \a— m - understanding of
' how to use python z :
g/ I to create simple = = e
i code to create a .  Programming

3 message and use
& @ 0 python to perform

....,.,..M : el Simple and complex
keyboald

calculations
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Workbook

A spreadsheet workbook is made up of many
sheets. You can enter data on any of these
wiorksheets and |ink the data together.

You cantell which sheetyvou are working on by
lgoking atthe tabs at the bottom of the
weingem.

Active Cell
The Active Cell j5 the cell thatis being workggd
in atthe moment.

Cell Reference
A cell reference is made up of the column

What is a Spreadsheet?

A spreadsheet or worksheet js a file made of rows and columns that help
sorr data, arrange data easily, andcaloulaie mumernical datg. What makes
a spreadshest sofbwars program unigue is its ability to calculate valugs

using mathematicalformulas and the datain cells. You can ysg
spreadshests toenter data, calculate eguations and create charts and

graphs.
Modelling with Spreadsheets

Computer models of mathematical data, suchas budeets, are usually
gone using a spreadsheet application that processes and performs

calculations on the data entered by the user.

Hise | Imieit  Pape Lol Foemill  Duwts  Redew  View  Dewelaper  Sipe's b &ﬂn

S L Calibe ] L '-!:;- Cominey - geimiet = E -
|etter followed by the row number e.g. DE. ;...T‘I o BIU- AN EERE 1% o Poe B Ezﬂ
Formula - H- I NA ER WA + [Elremat- G- Fmere el
Chplosid Fini . .t-:-‘--r-l T + Gy Editrieg
A formula s a calculation ina spreadsheet. It [ bl - S| SSUMID0E) Formula Bar
1
uses the gell references instead of the values o P : CH .. IO 2 T
L Chock Date  Desoiption  Amenount |
contained inthe cells. 2 100 2015 Water bill ason  Column header
3 m ¥ Power Bl SE7.00
Formulas gre usually simple calculations, eg. 4 102 4/20/20%; Intemet Bl 550.00
addine twoor more numbers together. They i Selected Cell T
always start withan eguals sign(=). % — "“-=..,‘ e
Sum Symbol Usedina|  Example D Check Balance:  $520.00 '
M 11 Aorailatie: 3361.00 l
11
12 Column and —
Adding + = Al +B2 1 Row Separators
i
. ) - s Row Header
Subtracting =A1-B2 o —T
e i 17
Multiplying |  *(star) =A1'B2 . =t
: A4 r W] Sheetd Sheet? “shestd %3 1L
Dividing I =A1/B2 Y 5

Functions
Functions make more complex calculations.
Simple and regularly used functions include:

SUM agds values in selected cells

MM finds smallest value

M AX finds largest valus

AVERAGE | finds the gyergee value

COUNT counts how many of the
selected cells have numbers in
them

Like formulas, all functions, stac with an eguals
sign (=)fallowed by the fupction’s name
Charts and Graphs

Charts and graphs provide a visual

[ERrESENtation of data, which can often be
easiel tounderstand.

There are several types of charts. Choose a
chart based on the type of datato be
dizplayved.

3
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Photoshop

Cupcake box Project
To develop the skills taught during the topic to
create a cup cake box template using photoshop
to create the graphics. You must be able to:
Create text, patterns and use layers to create
your design.

STEES
Eraser too

Unit - Keywords

Adobe Photoshop is a raster graphics editor developed and

Photosho
8 published by Adobe Systems.

1 In graphics software, a layer is the term used to describe the
ayer
g different levels at which you can place an object or image file.

Magic wand A tool which can be used to create transparent backgrounds.

Clone stamp Allows you to duplicate part of an image.

Adobe Photoshop Toolbar S - ’
‘ ) Selection tools « & Eraser(E) N
Iy

CTRL+C CTRL+V
Clipping mask A clipping mask is a group of layers to which a mask is applied Path Selection (A)
= k3 Move(V)* &P Background Eraser (E) Direct Selection (&)
@ Magic Eraser (E)
{7 Rectangular Marquee (M) = Copy Paste
Rasterise Rasterising a Photoshop layer converts a vector layer to pixels. Elliptical Marquee (M) = O Blur » [0 Rectangle (V)
Single Column Marquee [\ Sharpen (O Rounded Rectangle (U)
=3 Single Row Marquee 2 Smudge © Elipse (V) CTRL+A CTRL+
. . _ . ; @ pot
Bitmap A bitmap graphic is composed of many tiny parts, called pixels. o P « & Dodgs(0) ; f:.:%ﬂ; (V)]
%~ Polygonal Lasso (L) > Burn(0) 4 :
Vect Vector graphics are created in graphics packages and consist of YD MagneticLasso(L) @ Sponge(0) &¥ Custom Shape (U) Select All Zoom in
ector .
shapes called objects « 2’ Quick Selection (W)
7, Magic Wand (W) Painting tools Navigation tool -
PNG PNG (Portable Network Graphics) is a file format for image N e, Sk @ i CIRL CTRL+Z
compression. c © Crop and Slice tools # Pendl(8) ‘- Rotate View (R)
. , . : « B crop(c) i,/ Color Replacement (B) " Zoom Out Undo
A picture that has been created or copied and stored in electronic B Perspective Gop (C '/ Mixer Beush (8) * "4 Zoom(2)
Image & Persp 40
form. 2 A Sl (Q) « 7 HistoryBrush (Y) C Mi .
N I > Slice Select (C) & AtHistory Brush (¥) ommon Misconceptions

Pixels The individual units (dots) that make up an image. | ¢ .
( ) P g @ Measuring tools F‘ ::';Ig)(s) | am drawing a shape but | cannot delete it. Every time |
| * /¥ Eyedropper (1) M : 3D Material Drop try to, it draws another shape! Make sure you use the

Resolution The level of detail in an image, measured in dots per inch (dpi).

74
o

3D Material Eyedropper (I)
Color Sampler (1)

G Drawing and

Selection Tool to select your shape first. Then press de-

lete on the keyboard

. i Ruler (1)
Samoli Method of converting an analogue sound signal into a digital file | ‘L?‘ Note (1) type tools
amplin, 3
S containing binary numbers. | 13 Count () My page has gone white can | cannot see any colours.
] = 7> Pen(P) The page is in preview mode. Press CTRL and Y and your

) The re-encoding of data so that less bits are used to store it.
Compression

@ Retouching tools

* Freeform Pen (P)

colours will return

i issi Y 4 Healing Brush (J! 7> Add Ancher Point
Usually done to increase speed of transmission. ‘ :::ing Bnn:h(l) 0] o e o
% patch o Convert Point 1 can’t find the tool I'm looking for. | know where it is,
Lossy Removes data completely to reduce the size of a file (eg. JPG). 3G ContentAware Horlzontal Type (T) but there is a different tool in its place. Click and hold
‘ @ RedEye()) Vertical Type (T) the tool and more options should appear underneath.
Lossless Organises data to reduce the size of a file without removing any « L CloneStamp(S) Horizntal TypeMesk (D) The Jast tool you used T
) . b ical Type Mask (T)
information (eg. ZIP). L, Pattem Stamp (S) ' Vertid




Website design: Project scenario
You have been asked to create a
website for Shrewsbury tourist
board. You must have at least 4
places of interest to visit around
the Shrewsbury area.

Pages needed: Home, Gallery,
Contact us, 3 places of interest.

Use the internet to find 3
websites:
* Tourist board & 2 others of your
choice
* Your research will give you ideas
for planning pages, house style
and navigation

Planning:

Mind map ideas
House style, master page
Client brief, audience
Areas for pages
Navigation system

Researching and collecting images
and information for the website

Creating banners for pages, create a
master page for a consistent theme
throughout, navigation buttons or
bar.

Q3
TA'CONSULTANT
n —

- TN N

Naming site and

site folder

2 banners to
create a roll
. s tols = e over banner

H — _ 4o | B
1 © — A0 Ty
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Linking of
thoughts and

ideas Sub-Node
node idea.

A Central Node
(main theme)

Mind Map
Purpose

Visually show
requirements
and solutions

Quickly generate
outline ideas

Draw this mind map on a
sheet of paper to revise.

Sub-nodes
expand on
themes

Branch: A line that joins a node to a sub-node,

Show the
development

of ideas

Mind Map
Uses ShOW the

connections of
project ideas

Central node
with main
theme

Mind Map
Content

You can use
images in
Text in nodes nodes
express key
points



Chooseée your own
adventure
— ahw

F‘r the Heart

A mood board is a collection of sample materials and products. They can be
created using paper/cards on a notice board or with software.

Purpose:

—>Help with creativity in the design stage to a establish a style

—>Save time by ensuring the design ideas work well before production begins
—>Checks there is a clear creative direction for the project (show the client)
=>The client can be involved at an early stage to give their feedback
=>Shows concepts that are difficult to describe in words

Use:

=>As a starting point for any creative medial project

—>To gather sample materials

=>To explore a range of relevant content

=>To ensure consistency of design ideas and as a constant reference

Remember: Mood boards
are not examples of the
finished creative media.

They demonstrate design
ideas, concepts ,
suggestions and

possibilities.

Mood boards can be used to explore several
possible colour schemes based on client

preferences or your ideas. N

Explore ideas to see how assets work well
together. What is the mood crated by thQ \
design? - <

Establish which texture designs work well
together to add to the overall theme of the

Do client photo’s fit with the mood? Do you need
other images, if so, what are the limitat’

using other peoples images?




Camera, Lighting and Sound

1. TITP GRAPHIC /

2¢cm3s 0/
M.L. 2-SH

PRES 2 L.O.F.

PRES 1 R.O.F.

3.cam2 __/
W.S. PRESENTERS R.O.F. AT TOP

OF SHOT

PAN LEFT TO INCLUDE CAMERA 1
WITH PRESENTER'S WALK

4.

M.S. PRES

. 4
W.S. STUDIO GRID/LIGHTS

CAM 1 —
STUDIO WALL DETAIL AS DIR.

BOP206 / 2011

“This is the Place”
TITLES / GRAMS

PRESENTER 1:
Hello and welcome to “This is the
Place”.

PRESENTER 2:

This is the show where each week
‘we visit a productive location of
interest and today we are here at
Ravensbourne — a media college
and ‘digital destination’ just
opposite the 02 in North
Greenwich, London.

PRES 1:

Ravensbourne sports a Faculty of
Fashion and offers studies to MA
level but this afternoon we are
focusing on Communication Media
- more usually called
Broadcasting.

And we start our walkabout in this
the jewel of Broadcasting, the
Ravensbourne TV studio. (TURNS)
This brand new facility is fully
equipped with 5 HD cameras and
is State-of-the-Art - in both the
specification of its installed kit and
the suitability of its building
design.

In fact without detailed planning
in sound insulation for instance,
no studio would be able to co-
exist in this an otherwise quiet
college of study.

So, let’s look at the studio
fundamentals. The studio’s
lighting ‘grid’ is way up there at
over 4 metres high - that’s over 13
feet and here you'll find numerous

Page 1 of 11

A script is a piece of written work that can be for a movie, audio,
audio-visual product or screenplay. It is often that starting point
for any of these products and includes information about the
media product in a style and format that follows some layout
conventions. It is often used by a number of different people
involved in the actual production, who will analyse the script and
break it down into sections with information that is needed.

Screenplay scripts are created by the writer and presented in a
standard format.

They are distributed by agencies or producers to attract talent and
finance for production projects. Alternatively, a writer might be
employed to adapt an existing novel or event into a screenplay or
stage play script.

They are used by the whole production company to learn the play
(above).




Storyboards

—=A storyboard is used by many people to illustrate a
sequence of moving images.
—=A storyboard shows the flow of scenes that occur in a
timeline, a succession of events.
=This is different to a visualisation diagram which are used

for a single of events.

—Each scene of the story is placed in chronological order
(in the order that they occur in time).

3
/@%ﬁmiﬁ(

Establishing shot of classroom.
One student snoring. One sits up
in alarm over assignment.

Student feels overwhelmed.
Voiceover: "I've never done thisl”

Camera pans slowly to make space.

Ideas surrounded by blurry thought
bubble. Brainstorm may also be video
montage surrounded by blurry frame.

A

Moment of clarity. "Ahal"
Ding or chimes: lightbulb moment.

© 73

e

Warking in a dark dorm room.
Sounds of clock ticking and pencil
scratching on paper,

Proudly shows off finished
storyboard. Wipes sweat of f brow.

Victory music. Zoom in on storyboard.

7

O 278

Submitting via Coursework.
Fade out as if ending.

Back to the classroom. Keep as
similar as possible to original.
"Elaborate on your storyboards!”

Back to the drawing board.
Looking haggard but determined.
Fade out.

Why use storyboards?

Best way to share your vision for the project

=A visual aid makes it much easier for you to share and explain your vision
for your video with others.

=When you have a storyboard, you can show people your video is going to
be mapped out and what it will look like. This makes it much easier for
other people to understand your idea.

Makes production much easier

=When you storyboard a you’resetting up a plan for production, including
all the shots you’ll need, the order that they’ll be laid out, and how the
visuals will interact with the script.

=The storyboard is a point or suggested storyline which you can plan your
story (all the angles you will shoot of a scene).really comes in handy when
you’re making your video, as it ensures you won’t forget any and helps you
together the video according to your vision.

Saves you time

=While it may take you a little while to put your storyboard together, in
the long run it will save you time in revisions later.

=Not only will it help you explain your vision to your team, italso make the
creation process go more smoothly.




¢  Knowledge Organiser: Visualisation Diagrams Year 9

You must be able to understand the purpose and use the content of different pre-production documents

Visualisation Diagrams

Visualisation diagrams are a rough drawing or sketch of what the final static image
product is intended to look like. They will have annotations to describe the design ideas.
Typically, a visualisation diagram is hand drawn, but it does not need any artistic skills to
communicate ideas.

It is intended to demonstrate the layout and content of the product that is being
illustrated

You might produce several drafts to demonstrate ideas to your client. Your client might
choose the draft they like the most. There must be sufficient information in the
visualisation diagram for the client to make a decision about their preferred design.
Visualisation diagrams are valid for static designs, that is an image that does not move. It
is, therefore, relevant for designs such as a magazine cover, a DVD cover, or an image for
a website. It would not be suitable for a video or an animation.

Look closely at the detail | Purpose:
in the example —>Plan the layout of a static or still image in a visual manner

. .. R —>To show how a finished item might look like
visualisation diagram. Uses :
Compare the concepts in | —cp/pvD cover design

the visualisation diagram | =>Poster, such as for a film, event, leaflet or advertisement

and compare them to the —>A single game scene of display of a single scene

X —>Comic book page layout
final product that was —Web page layout

produced. Do you notice —>Magazine front cover
the similarities and the Content:
differences. =>Multiple images, layout and positions of items.

—>Colours and colour schemes

Notice how the L
. lisati . —>Position and styles of text
visualisation diagram was —>Fonts, font colours and size

not modified as ideas —>Notes as annotations which provide additional information

developed in the project. |=Size if images
—>Position of logos, icons and other items needed by the client




research

(¢

Brief is produced for a design team, client or for your own work
Client Requirements:

*  Qutline information and constraints

* Clear statement of what is to be produced

* Toidentify what is hoped to be achieved

lient Brief:

\

/

\_
i Ep 3=

What would you find in the client requirements:

What media product is needed
Purpose of the media product( advertise, inform, educate and promote)
Target audience
Content required for the media product
Timescale/deadline
Constraints and restrictions:
+ Time
+ Target audience specific ( e.g baby product)
House style: consistent with the clients brand/colour scheme

~

.(..ol Knowledge Organiser: Client brief ,Target audience and

6\0 is the target audience? \

Product:

Final viewer or consumer (user) of the
product that is to be created.
Pre-Production documents:

Designer, developer or client
developing or approving the product
from your ideas and designs.

Categories of target audience (user)
Age: give an age range, 16-20, 11-14
Gender: male, female LGBT

Location: local national or
international

Ethnicity: groups of people that have
a common background or culture.
Income: how much money they will
earn.

Interests: hobbies, common interests
Accessibility: issues to consider
include age, gender, disability, EAL

/

@glish as an additional language. /

Types of research:

Primary: the original source is the
most accurate and specific to your
product. ( diary, interview, focus
group, Questionnaire/survey
Secondary: information is collected
from someone else, it is not as
accurate or specific to what you need.
(History textbook, magazine article
and internet search)
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Knowledge Organiser :Legislation
You must be able to demonstrate a through understanding of

legislation in relation to multimedia assets and products

The Data Protection Act (1998)

The Data Protection Act is a law that controls
how your personal information is used by
organisations, businesses or the government.

Everyone responsible for using data has to
follow strict rules called ‘data protection
principles’.
They must make sure the information is:
0 used fairly and lawfully
0 used for limited, specifically stated
purposes
[ used in a way that is adequate, relevant and
not excessive
0 accurate
0 kept for no longer than is absolutely
necessary
0 handled according to people's data
protection rights
[ kept safe and secure
0 not transferred outside the European
Economic Area without adequate protection

There is stronger legal protection for more
sensitive information, such as:

0 ethnic background
0 political opinions

0 religious beliefs

0 health

0 sexual health

0 criminal records

Intellectual Property Act (2014)

Intellectual property refers to creations of the
mind: inventions; literary and artistic works; and
symbols, names and images used in commerce.

Having the right type of intellectual property
protection helps you to stop people stealing or

copying:

0 the names of your products or brands

0 your inventions the design or look of your
products

0 things you write, make or produce

Intellectual property is divided into two
categories copyright and Industrial Property.

Industrial Property includes patents for
inventions, frademarks, industrial designs and
geographical indications.

Intellectual property rights are like any other
property right. They allow creators, or owners,
of patents, trademarks or copyrighted works to
benefit from their own work or investment in a
creation. These rights are also outlined in
Article 27 of the Universal Declaration of
Human Rights, which provides for the right to
benefit from the protection of moral and
material interests resulting from authorship of
scientific, literary or artistic

Unregistered Registered trademark
trademark ™

Copyright Designs and Patent Act
(1998)

Copyright protects your work and stops
others from using it without your
permission.

You get copyright protection
automatically - you don't have to apply or
pay a fee. There isn't a register of
copyright works in the UK.

You automatically get copyright
protection when you create:

0 original literary, dramatic, musical and
artistic work, including illustration and
photography

0 original non-literary written work, such
as software, web content and databases

[ sound and music recordings

0 film and television recordings

[ broadcasts

0 the layout of published editions of
written, dramatic and musical works

You can mark your work with the
copyright symbol (®), your name and the
year of creation.

Whether you mark the work or not
doesn't affect the level of protection you

have. @
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\ ) Knowledge Organiser: work plans

What is a work plan

* A structured list of all the tasks and activities needed to complete
project.

* It provide a visual representation of how long each activity should
take to ensure the deadline is met

Purpose of a Work plan
* Provides a timescale for the overall project to be completed
* Maps out over time all of the different aspects of a project

Production Schedules

A list of what will be done when, within the required timescale.

eg video production schedule may define what scenes to be recorded on
which days. Inside scenes on one day, outside scenes on another day
(dependent on weather).

Different/rom work plan which may have allocated a duration of 3 days
to

get all of the scenes filmed in order for the project to be completed.

Content of a work plan

Tasks -the different stages or main sections of the overall plan
Activities - all of the individual things to do to complete a task (see
above)

Durations - how long each activity is expected to take

Workflow - in most projects some tasks cannot be started until
others

have been completed (eg. the images in a magazine article cannot be
arranged until the pictures have been taken).

Timescales - how long it will fake to complete the product
Milestones - key dates when a section (task) is complete

Deadlines - A date something has to be completed by

Contingencies -'What if' scenarios, back up plan, build in extra time
or

other ways to do things

/
Example work plan for a photoshoot
/
N —
v
=]
1 ) |
[ N
N\
L

Sroject

Video — Mountain climbing promotion

“roduction |ask

Uutdoor scenes of mountain chmbers 4, 5,6 and /

Date

1% October [

Start Time

[ 6.30am

Main Location

Helvellyn, Lake District

People needed

Cast:
Actor 1
Actor 2

Crew:
Camera operator
Sound operator

Other:
Director

Scene

Characters / actor:

Location

4— packirg gear

Actor 1
Actor 2

Car park

5— Setting off

Actor 1
Actor 2

Approaching
Helyellyn mountain
from the path

6— Viewing the
mountain range

Actor 1
Actor 2

Grid ref 34
Looking East

7— Climbing to the
summit

Actor 1

On the summit of
the mountain

Example
production
schedule for a
video shoot.

This is for the
outdoor scenes
(one of three days
of filming in total).
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Terminology (Software ) Version control

Hardware — The equipment used. Image editing Software / Desk top Publishing || create new versions of the

Software — Programs or applications used (to create pre-production Visualisation Diagram, Mood board, Sralachelber changes Kave
documents) Storvboard
R o . d | d 4 been made.
?s't)}lrces—covers ardware, software and people « Adobe Photoshop m
bDlgltlse - co(;x\t/)ert a paper-based document into a digital document that can ¥ ‘Micresoft Publicher arsls:
% e processed by a computer )| * Nustrator At shovdbioard Wi
/ \ . Advert_storyboard_V2
Techniques for pre-production Word processing
Mind Map, Story board g Date:
Creating * Microsoft Word Advert_storyboard15_09-2018
Using hardware to create the original - * Apple Pages Advert_storyboard20_09-2018
document in a digital format.
m Presentation Software
Digitising: Mood board, Mind map, Story board \_ y
Creating the document by hand and then * PowerPoint ™
convert to a digital copy using a scanner or digital camera. File formats
You will have a physical copy as a back up and you can send electronic Web Browsers
version as well Search for ideas and images Word = .doc, .docx
* Google Chrome Photoshop = .ps, .eps
k / * Internet Explorer Publisher = .pub
» Safari Powerpoint = .ppt, .pptx
(" Hardware 1 & Fivefox
Portable Document Format =
Computer Syst.em —PC, MAC, Tablet _ _ Dedicated software .PDF
Computer peripherals — Keyboard, Mouse, Monitor, Microphone, Mindmup (mind map) -
speakers o : Storyboard That (storyboard) F&
Imaging de)nces — Digital Camera‘, Scanner — Toon Boom Storyboard (storyboard)
Hand drawing — Pen, Paper, Pencil K . /

\_ Printer - Turns digital to hard copy

PE™ J
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/Asset Table: \

Create an asset table to
show the range of
images, assets and
information you have
collected for the project —
listing where you got it
from and describing any

Knowledge Organiser : graphics

™~

[CIient Requirements:

Target Audience: You need to know your target audience. Who are they? What
kind of things do they do? What are their likes and dislikes? What are they
interested in? Getting an understanding of these individuals helps you create with
ease and make something you know will relate to them.

A\

Your client is the person you will be
working for. They will tell you what to
plan, design or create for them. The client
will set out requirements that they want
you to follow when you plan the project.

v

Scenario

Your client is producing a new film and needs to begin the
development of the DVD cover. The title

of the film is 'Energy Matters' and it is about the World's demand
for energy in the year 2020. The

film is expected to be given a Certificate 12 rating when released.

\ legal issues. /

Planning:

Create a work plan which
lists all of the tasks
involved in the whole
project. Estimate how
long each task will take
and create a chart or
diary to record how long
they REALLY take to
complete. Build in some
contingency time in case
things go wrong! Explain
why you had to use it if
things don’t go according
0 plan all the time.

A

The DVD cover produced must

be a single piece of digital graphic artwork that includes front
cover, back cover and the spine.

A high quality file for print purposes must be created together
with a low resolution version suitable

for use on a website. The website version will be used for
promotion and be 400 pixels wide to fit

the web page layout.

- J

What type of file formats do digital \
graphics use?

. Aiff

Jpg

.png

.bmp

.gif

pdf

You will need to find out the different uses
and properties of these file formats and be
able to describe why different formats are

\suitable for different situations

éols and Techniques:
You need to show evidence of the tools and
techniques you have used:

Technical Compatibility

client.

Your final image must meet the
technical specification set by the

. Cropping/Magic wand tool - purposes — the size and resolution

o Rotating Correct size in Pixels and will be different for:

. Blur/smudge tool Correct Resolution. o Print use

. Eraser tool o Websites

. Transparency In Photoshop — . Multimedia

o Changing brightness/contrast/colour File>Export>Adjust the size and \ /
adjustment esolution to fit the client brief.

.

\

/Export Options: \

Digital Graphics need to be saved in
different formats for different

/VVhich resources wil be needed to\

Gradient/fill tools

Why are digital
graphics used?
. To entertain

Visualisation:
A visualisation
is a sketch or

used?
Magazine covers
CD/DVD covers

What can you change about an
image to make it more suitable for
different uses?

. To inform diagram of what . Size in Pixels Adverts

. To advertise || you think the o Resolution (Dpi) Websites

° To promote final graphic o Quality Games

Q To educate might look like. o Compression ultimedia products

Where are digital graphics \

make your digital graphic?

Digital Camera
Internet
Computer System
Adobe Fireworks
Adobe Photoshop
Scanner

s

J




Move Tool used to move items around

Marquee Tool used to make selections. There are four different types which are:
Rectangular - This will make a Rectangular selection

Elliptical - This will make a Elliptical selection

SingleColumn - This will make a Column selection

SingleRow - This will make a Row selection

Selection tools

used to make selections. There are three different types which are:
: Lasso - This can make free hand selection
Cropand ___ [ PolygonalLasso - This will make selection with lines
Slice tools i Magneticlasso - This will make selection by shaping onto objects.
7 —— Measurement tool

Quick Selection | used to make selection of objects by painting on them with an adjustable brush.

Crop used fo frim images.

L
N«

Eraser used to erase pixels of an image.

Lol

N

Retouching and Brush Tool Paints a brush stroke.
Painting tools

’

Pencil Tool Paints are hard-edge stroke.

Gradient This tool can be used to make a straight-line, radial, angle, reflected, and diamond
blends between colors.

Paint Bucket Fills similar coloured areas with the foreground colour

DS ee Wi

) Pen This tool can be used to create smooth-edged paths. You can use the Freeform Pen to
Drawing and : create paths free-handed.
Type tools »

Type Tool creates a text box which can be used to type text info.

Shape Tools used to create shapes. There are six different types of shape tools which are:

I Navigation tools Rectangle Polygon
Rounded Rectangle Line
Ellipse Custom Shape

Hand This fool can be used to move an image within the window.

Zoom Zoom in and out.

Magic Wand tool | Selects the pixels with similar colors in a single click




Toolbox overview

Q

B

M Indicates default tool

* Keyboard shortcuts appear in parenthesis

A Viewtools

[ | Q Zoom (Z)
# M Hand (4)

Ej Select tools

=l ’.i.. Move (V)

=] E:} Rectangular Marquee (V)
'.'_'_._._'- Elliptical Marquee (V)

0 p Lasso (L)
w Polygon Lasso (L)
s:?; Magnetic Lasso (L)

N Quick Selection (A)
‘/ Selection Brush (A)
{}\ Magic Wand (A)
- o Refined Selection (A)
d

}t Auto Selection (A)

C  Enhance tools
e ey
‘,9 Spot Healing Brush ())
‘9’ Healing Brush ()
& smartBrush (F)
¥ Detailed Smart Brush (F)
s Clone Stamp (S)
“L Ppattern Stamp (S)
o Bur®
A sharpen (R)
&) Smudge (R)
& Sponge (0)
@ Dodge (0)
&> Bum(0)

D Drawtools

"_./ Brush (B)

g Impressionist Brush (B)

a/ Color Replacement Brush (B)

B # Eraser (E)

{31/ Magic Eraser (E)

? Background Eraser (E)

- én PeintBucket (K)
2 Gradient (G)
-+ /¥ Eyedropper  Color Picker (1)

14 * Custom Shape (U)

. Rectangle Shape (U)

. Rounded Rectangle Shape (U)

. Ellipse Shape (U)
. PolygonShape (U)
* Star Shape (U)
// Line Shape (U)

* Shape Select (U)

im T Horizontal Type (T)
lT Vertical Type (T)

Horizontal Type Mask (T)

Text on Shape (T)

l Text on Path (T)

iy l’ Pencil (N)

. Modify tools
= 'h__ Crop (C)
Cookie Cutter (C)

E Perspective Crop (C)

[ | EaRecompose(W)
1 PG Content-Aware Move (Q)

m s Straighten (P)

. Color tools




(;.1.1 - The purpose and nature of businesses A

Susineszes in the Private Sector [owned by individunls] usually eist to make s profit out
may also exist for the bemefit of others. Profit or other benefits are achieved through
[producing a geod or providing a service whene a business nity exists in the
business environment. Public Secbor organisations (owned,'run by government] exist to
DrOVEE SArVCES o The P-nuuluh'm. zsch s schisols and h:lspi‘la.l:

Factors of Production - the alzments ressed for Susinassas to oparata:

Land Labour Capitzi Enterprize
Buildings//offices Work of staf? Money [ machinery  Ideas and risk-taking
Sectors of Industry - busiresses divided Dy their stage of production:
Frimary Secondary Tertiarg
Extracting rew materiak: Manufacturing Providing a senice
Meads Wanis Goods Services
Froducts Ineedin~ Products | want to Physical items Ations done for you
orderto surdive  hsve but don™tnesd by somenme slse
Opportunity Cost: Enterprize & Entrepreneurship:

The valuz of the next best
sREmative, kst whan we make
& choice. Furuumple;i‘l'cu

Enterprie is the act of doing business - investing and
working in order o incresse the vaiue of raw
raterisls or our actions.

by shansholders will have be different to Sole Traders.
|

- ™
3.1.3 - Setting business aims and objectives
et Limrason
Survhvsl For e busine bn evoid golng bt
Proff Maximhstion To schiswe the moot proff ponibis
Crowh Cirtting bigger || sxpamion through intsmal or sxtsmal
Erowth

Markst Snars Tha %=l @ procuct nid in The UK sokd Dy s gt b ne

SociulfEthicsl To mest or socesd Customer sopectetion: relsisd to the
srwironmant | restmant of riaH or otter s

Customer Sethfection How pleaved & afcmer b with e product or senvics
recaived

Wil L of S baninens bo reive the shams

prie or tha amount of proft thet can be shered m
dividandy

give B business direction. Treer ﬁ!'ne we achieve ﬂ'i_rﬁs
and the world d'm'g_: around us, 5 mjnctrm :mn;e oeer e,
Business size will Bffect their chaice of oojective in the ame wey
vt business owmsership will mm;e ﬂ'ﬂruhr:m-ws Bigper
busineszas will have different sims to smalier ores, and those owned

r

chaices could penerete ajE10, Entrepreneurship is the act of cresting new
b}£400, or c|£1000. The idens, taking opportunities, whilz being innovative
Oppartunity cost of choosing ard prepared to take risks in arder to turn their

option cis the walue of b= £100 maney into mars maney.

'f3.1 .2 - Business ownership )

Limbility/Size ~ Acwantages Disadvantages
Sobe Trader Chwrar: Unlimibssd & Jwn Bom - Gseg control # gl lisbilty f nesd nnsmncs
Linbi Ry # Kpsp ll profts ot werting = nof ssming
P AN e poy pEosis
& Champaat? o wet L

& Shared reagon dbl By
# Mom ress=mant

& Huve i shars poita

# Kot in cormplebs coresl

Lntimy

Srrunl | Wb # Not working = bualness xill 4 Nors mperave o et oz
wmrring
 an hawe “wssping partren”
{Limited Lishility £0f nc my In
et burire b rnd
Private Sharshckisrn  Can ey mnbrel by kesping & {annot wll on the ook martet
inmit Limitsd Lishity § majerty of the thare & Lalling mars San 47% of the
Sl —Largs # Opportunity for sdditiorsl ahares oouls] s pou ko confeol
[ irvertmant * Froftisy o ke arared
Shiough hwiderds
Fublic Sharsholder: # Can il thares on S Sock il.l.ltl.'p"ﬂ-pﬁhm
it Limitact Lisb Ity Mlaricnl - more tryite
 Kuden § greaber racubeSon markst - Iremntmant might
Wil Ls
[H"r-l Wy LigH Inosms or Secreas Ssperding
on the socnomy
& Mk ol & Howtle Takscwer -
okl e vores o ea Q00 by the
aharstoldery stsn AW
Mot fior Troates Limfed # Opportunity o Increms # Ooss scrstiy by tha Charty
Preofit LasiRy 8 L
Charfly' stmbay

-
AQA GCSE Business 8-1: 8132

Unit 1

-
31.1.4 - Stakeholders

AQAZ )
Business in the Real World

Appears in:
Paper 1 & Paper 2

Amrisap-emmorapnisuﬁmﬁmumm[u
investment] or an interest in [they might be affected by] & busness.

Common Staiehoider Groups inciude:

- Workers - Shareholders
- Managers - Customers
- AT - Locel Commumity E
- Directors - Government
E - Eanks | Creditars i
- Suppliers
- Trade Unionz

- Spedal interest Groups
Different groups will gve more of less of an interest and more: of
lexs influence ower the business and its dedsions. Groups like
Shareholders will influsnce the business as they want the business to
Pei'.rer them Shanehoicer Value, wheneas Directors have sgnificant
influence a5 they control the business,

Different stakehoidar grouns may be im conflict with

ane another as their inkerests conkradict sach others.

For xamale, the local Com MLty will ‘Wank fewsr
[NFLICT eries on the rosd, sut manggers want mare sl

("3_1 .5 - Business Location -\'

Businesses looation can be extremely important for the success of a business. How doss
YOU Bn= t0 rEW maberisl or to nEstomers can have & significant impact on the costs of
getiing your product to market.

Some businesses will Want 3 e clase to their competition — such &z cxsusl ciring
restaurBnts, 85 it will bring more potential nstomers to the area. While others, such as
sl hdepgrdmt restauraris mey wartta ::_fnrfr\:lmm:'rbiﬁ-dluhriwls. ]
Mmuhctmns companies are Ilkdlll o peed skilled labour, and 50 hemE near ko a sufnbie
rasmiber of skiled workers wil be important.

Most busineszes will have some essent@l services they need bo be rear to, such as the
mobarwey network, high-spesd internet connection, or int=rmational travel hubs.

A vy

. ] ™
3.1.6 - Business Planning
A business pian is a written document that desoribes B business, its objectives, its
stmtqm thee rrarket i i in and its Sinancal forecasts.
The busiresss plar has rrmlrle'v:ﬁun.:, from mr'm; el 1"J1|:Iir|E il rrm.rl'rﬁ
SUCCESE Within thit business.
A business plsn needs to address the issues of interest to the resder and user.
n.s:-umlnﬁ;thut the plan is meant to be read oy p-cvtemulﬂmnne prnudus |t.E. a bank,
business =rgel orveniure mpﬂ:ui.':tﬂ.h-en rt-:u;htl:u pruud: corwinong and realistic
BNZWErs to questions such as:
* Whatis the busipess? *  Costs  Frofitability
" Whare the :lbchlET v Wihen 'will 'we bresi-sden”
* Whatis the procuct? * Whatineestment isnesded®
* Who are the target markst? * Wb is finandng the business?
* lsthe market growing? »  Risks [ Solutions?
*  Customers —what pnice will b2 aocepksnie?
\ F J

g

Forwand Yertical
Towards the oustomer

1.7 - Expanding a business

Lateral

|different industry)

Horizontal
.:Ml'ndustrr’]

Esaciowards Viertical
Ay from the customer

Takeover Az caled sn scouisition, ors compary oy another. Thi could be by buying s majority of
‘e sharm, or by buying e companry oufrigt

m Teo companisn sgres o join iogether - both originel sty of owren ks some ownsnhip.
Foraards & taninem Intsgrete (merges with or takex oven) 8 butinem deoasr o the catoner La s
Vertical marstsciurer buying sretsber who il bl gooca.

Backvwards & taninem Infsgreten wiSh § buninen Sursher weeey from S antome:, Le. @ rebsller boying
Vertical .

Homzamtsl & huninem Imtsgretsn with & buninem whc cpsrats Inithe wme markst s them, ot S

Hags =4 Ls. bwe = v ks Jagsnr wns Ll ovar.

Latersl A hninsm imsgreis Wi & funinem whe cosreten In s dPFerent markst, poadbly st s

deren ringe ol pr

L Tuta, Jaguar Lanc] Bowar, and 4G Tiee

m-:‘.-! Faying sncther company to do oo of your wort for you, o perform oertain |obn: for you.,
Saling the right {o use your brand - you [Hhe Franchbor] slow cther companies
|Pranchilsssa) tn ues your rerme, koge, produch, In sxchengs for sn s sl e end shaes o

‘e reverus

Econommies of Scale: benafis cd'E\ethrE hr;cr i Pun:husmE J 'I'u:hnlm“

Dismoonomiss of Scale: mwhmﬂfﬁ!ﬂlﬂﬁ WEH.I':DTMI.I'IICIH'\TI.I ':Wlﬂll'lltll:\ﬂl

J




Goods, Services. Needs & Wants
® Foods - :ll'rlm'cul |tuns|'l:-le| products such as burgers, ars, laptops.

® SErViCes — |10|1-:|h'|lsi|:ul Ftems such as huin:rusins; MHE, barks,
imsurance.

* Needds — exsential for us to live.

* Wanits — things which we desire.

Four Factors Of Production
* Land - A business needs land or 8 building.

* Labsowr - A business needs workers.
* Copital - A business needs money to start and run.
* Enterprise - An entrepransur is neeced to bring it all togethar and run

thie business. .

Lhres Busipes: Sectors

» Primary - Extraction of raw materials .5 farmer, coal mining,

* Secondary - Turing the raw materials extracted at the primary stage
into finished goods.

» Tertiary - Frovide & service and seil the Fonds &nd SEFVICES =g NHS,
shes.

Characteristics of an e remeur

Entreprensur - someone who takes a risk and starts 2 business.
Determination, p-usiun. crestive, motivated, takes nsk, ur;uni:le.d
persistent.
Objectives of an entreprensur [reasons for starting 8 business)
- E= their own boss.

L Flexinle working hours.

» Fursise ho :h-r."mt-:rut.

. Eam more money.

L Identified & gap in the market.
. Dissatistied with current job.

Why do businesses face 8 constanthy cha
EXTERNAL INFLUENCES ON & EUSINESS
L Folitical

- Envircnmizntal

5 ||||-I1'|| ¥

. Sodcial [trends changing|
. Technology

- l:;islu'h'un |:Iuws| -.- -.--- H’URRISGHS
] Ecumm:.'.:un:mzlu'fm:nt. interest mtes)
. Competitors

Stmkeholders [anyans who is interested or affect=d by what a business

does].

* Owners, employees, customers, local community, suppliers,
govemment etc

* Stakeholders sometimes have conflicting views snd can influence the
dedsions @ business makes.

ACA GCSE Business Studies. Unit 1: Business In The Real World Knowledge Organiser.

Business Ownership Structures
Sole Trader

Public Limited Companies

How can @ business messure success?

Agdvantages Dizadvantages

*¥ou make all the decisions. sUnlimited Ebility.

*Y¥ou hawe total control - you sAccess to capital [money] - can

decide on the direction of the be harder te get loans as there is
busimess. only one person - limits the op-
#¥ou keep all the profits. portunities for growth.
=Can offer Nexibility — &.g. work- | sMay not have skills in every
ing howurs. area to run business as well as it
*You can keep your business could.
affairs private —you don't nesd | sIf you don't work you don't
to publish the acoounts. earn [sickness, holidays etc).

=Ensy ko set up — no complicated

Partnership

ERVERlATHA
sLimited liability.
=Cam be easier to raise capital
[miney] as the business oan
release new shares for individu-
als 1o purchase — amyone osn
purchase shares in a FLC.
sUsually well-known organisa-
tions with & good reputation,
that makes it easier for them to
raise finance. Banks are more
willimg to lend to large, estab-
lishiad companies.

Doadvantages
1]t is expensive to set up a Pic,
at least £50,000 of share capital
mas to be available and lega
paperwork needs to be pro-
duced.
+The company hias to publish its
acrounts every year, and these
are available for the general
public and comp=titors to see.
sUnwanted taieovers are possi-
ble a5 shares can be bought by
aryone; the sharehalder whe
@Wns more than half the shares
controls the business.

wFrofit, numoer of stores, customer satistachon, numbsr
of customers, reputation, number of items sold, market
EETEN

Factors influencing business loation

lFrmcirni‘rlr to target market, cost, uu‘uiluhili‘tlr of raw
miatarials, u-m'h.:ift'll o labier, infrastracturs inares,
competition.

Eusinass Plsng

Main sections: personal details, misson statement, aims
ard o :j!l:h'-.l!s. details of product/service, msrkat
resssnch, producion details, expected costs and pmﬁt.
Enancial decuments .:bf\:ﬂl wven, mash flow forecast,
almnos shest, ipcome mtem!nt].

Why bother creating a business plan?

Dessdvantages

sExtra capital — can invest own savings or if | =Unlimited Ebility

=pphying for kosnz enables then t2 gine | «Disagreements -
higter loan - more collateral to offer]. miay nat slweys want
=Different partners can bring different

skills.

the same thing.
*Frofit needs to be
*You man keep your business affairs private |shared.

—you don't meed to publish the scoounts.

Private Limited Company (LTD)
ﬂ.ﬂ‘ihl‘ft!'! = Eiiﬂﬂ\'hl‘l'lﬂ!g.-

sLimited liability.
san be engier to raise capitsl [money] s the

*More kegal for-
malitizs than
business can release new shares for individuals | soke trader and
to purchase — mew shareholders ususlly have to | partn ership.
be approved by existing sharehoiders in & LTD.
+Can't be taken over [unlike PLC), a5 sharehold-
rs must agree the sale of shanes to others.

sDifferent shareholders could Bring knowledge

Unit 1 Formulas

*Sales Revenue = seling price per ibem x number sold

*Taotal variable costs = variabie cost per item x number soid

*Tokal costs = fixed costs + total varisble costs

*iProfit = sales revenue — total costs

w{nst par unit = totsl costs < numser soid

*Percentnge change = change [difference] < original amount *100

slinlimited linbility — if the business fails, you rat anly oz the
money you imeested, but your personal possessions can also be
taken to repay any deot the business has.

sLimited liability — you only lose the money that you imvest=d. It
the businass fails and has debis, yyour parsanal p-us:usions mre

WOT at risk of Deing taken.

Aims snd Objectives

=Aim - An gim is general and is what @ business hopes to achieve

a5 m result of its waork

:.g.sunri-.':. maximize pm‘ﬁt. Frow, imcremse markst share,
impmwe customer sybisfachion, be maore sthicsl, imorease
shareholder chacencs, break evern.

=Objectives - Dbjectives state in mare detail how an aim will be
achisved. Dbjectives showld be SMART.

Sp-zn"F:, B=asurabde, Achievables Realishc, Time based.

E5 To grow by cpening 20 new stores within the next teo

years. ' b

Wy does 8 busimess have aims and objectives?
*Tao co-ordinate business activity and give a senze of girection -
everyone knows what they should be aiming for.

*Gives 8 commaon goal for workhorce — can help te motivets and
make & more efficient and prosuctive workforce.

*Helps with decsion making - all decisions made by
departments should help to work towards the business's sims

and oojectives.

sAct a5 8 yardstick [benchmark) to measure performance —
Fimve we done achisved the ub_ieu:iu!s. Busim=ss can inue:ﬁﬁut!

successes of failures and learn from this.

#Forces the cwner to think carefulty about what the
business is going to do and what resources are nesded.
wAliows them to caloulate how musch capital i nesded to
sinrt the business.

#lt iz nesded to convince banks and investors that the
beusinezss is viable. Without a business pian, baniks willl ot
innest

wif the ides ic m bad ides, F-I:mnins should helo the owner
or finandal investors reslize this — sawes wasting time and
money.

Expanding a business
Organic [imternal] growth: franchising, open new stones,

embmace e-commeroe, outsource, ﬂE-‘EbF re=w producis.
External inorganic] growth: merger & takeowers.

Ecomomies of scale |the benefits & business gets by
growing):

Pun:husinE =conomiss of scals, martel:inE economies of
sonlE, munuEeriuI sconomies of soale, financal economiss
of scale, techinical sconomies of soale.

Diseconomies of scale (the negatives & business can
experience by growing in size):
Foor commaunication, stk of motivation, loss of directon

ard co-ordinaticn.

Mizlgre
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Client Requirements: Your client is
the person you will be working for.
They will tell you what to plan, design
or create for them. The client will set

Knowledge Organiser- = Target Audience: You need to know your target audience. Who are they? What
Imedia: RO84 kind of things do they do? What are their likes and dislikes? What are they
Storytelling with a comic  interested in? Getting an understanding of these individuals helps you create with

strip ease and make something you know will relate to them.

Asset Table:

Create an asset table to
show the range of assets
and resources you nheed to
create a multipage comic
strip. You need to
understand the legislation
that relates to the use of
the assets in a multipage
comic strip.

Planning: Create an original
script and storyline for the
comic strip making sure
that it meets the client
brief and the requirements

SmileBrite is a charitable organisation that aims fo improve

the condition of children's teeth. SmileBrite works closely

with primary schools and dentists, helping children

ﬂndﬁqﬂs‘rand the benefits of keeping their teeth clean and
ealthy.

SmileBrite has commissioned you to create a multipage comic
strip that shows primary school age children how to look
after their teeth. The comic strip will be distributed
electronically in primary schools and printed out to be sent
home with the school's newsletters. It therefore needs to be
in a format that can be printed without specialist software

Panel Placement and Story Flow
Comic strips have clear layout

Textual devices: Comics
express ideas through

out requirements that they want you
to follow when you plan the project.

Physical Characteristics : This
includes body size and shape, facial
features, hair styles and outfits.

Non-Physical Characteristics:
These often link to the genre of the
comic strip e.g. in a horror comic
strip, characters may have
characteristics such as dishonesty
and deviousness.

Origins and history of comics: The idea
of telling stories using a series of images

images, combined with text
or other visual information.
These are some of the

textual devices that can be

and story flow, unlike many

other illustrated story telling

methods.
Comic strips display their

goes back to Egyptian hieroglyphics. In
Europe, in the seventeenth century, series
of images were used for propaganda and to
convey religious and moral messages. It is
challenging to pin point exactly when and

artwork in a sequence of boxes,
which are read left to right

included in a comic strip:

of the target audience. You . Speech/Thought

will need to create a

where the first comics were created.

balloons across the page. Typically there L _
storyboard to plan out the o Captions are six to nine panels on a page. For the purposes of this unit, we W.I“ loc_)k
key aspects of the comic e  Onomatopoeia - Panel shape can indicate at ﬂ'l‘e development of popular comics since
strip. Wham, Bang, Crash, different action in the comic the 1930's.

Kapow strip.

Focal Points: This is the place in the
panel where the creator wants the
reader’'s eye to be focused.
Narrative: This is about explaining
events by speaking or writing them
down.

Onomatopoeia: A word that sounds
like the thing it is describing, such as
slurp, bang, and whoosh

Genres of comics: Manga - Japanese comic books
DC Comics - bases characters and storylines
on super human heroes

Marvel Comics - creates characters based on
humans who gain powers or abilities to become
superheroes

Fantasy comics - set in other worldly universes
Children's humour - like the Beano or the
Dandy

Saving and exporting your comic strip: It is
important to think about the best way to save your .
comic strip and then export it. Think about:
File Size - does the comic strip need to be .
emailed or shared on the internet?
Image Quality - does the comic strip need to
be high quality or low quality? .
Product Format - does the comic strip need fo
be in print or electronic format?
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arget Audience:

understanding of these individuals helps you create with
ease and make something you know will relate to them.

Methods of internet

You need to know your target audience. Who are they? connection:
What kind of things do they do? What are their likes *Wired broadband
and dislikes? What are they interested in? Getting an Wi-Fi

3G, 4G and 5G wireless
broadband

Create a multipage
website

/Asset Table:

Create an asset table
to show the range of
audio, video and
images you will be
using. This will include
listing where you got
the assets from and
describing any legal

ques with using therry

~

\

Planning:
Create a work plan which
lists all of the tasks
involved in the whole
project. Estimate how long
each task will take and
create a chart or diary to
record how long they
REALLY take to complete.
Build in some contingency
time in case things go
wrong!

Create a site map to show
the pages of the website
and how they will be
linked together with
navigation features.
Create a visualization
diagram to plan the
content and layout of the
individual web pages.

\_

N\

Client Requirements:
Your client is the person you will be working for.
They will tell you what to plan, design or create
for them. The client will set out requirements
that they want you to follow when you plan the

project.

Test Plans:

There are a range of elements that all need work to produce a successful product. Create a test plan
to check these functions: Navigation , Links to take the user to the correct page , Display of images

and content and Playback of video and audio

-\

Your client is the local tourist information board
who is running a campaign to encourage teenagers
to spend more time in their local area visiting
attractions. They have asked you to develop a
multipage website which will help them do this by
promoting attractions and facilities in the local
area. The tourist information board has asked for a
website which contains a minimum of five pages to
help them fo promote the local area.

The website must contain an appropriate navigation
system and a consistent look across all pages. It
should also contain a range of images, appropriate
text and any other multimedia assets.

(How does the appearance of websites differ on different devices?
*The screen resolution used can change the look of a site

*Operating system used can change the look of a site

*Fewer images may be used on mobile versions

(Devices used to\

access
webpages:
sLaptops and
personal
computers
*Tablets

*Mobile devices
and smartphones
*Game consoles
and digital
television

*Smart Speaker
*Smart Watch

éeatures of websites
*House style
*Navigation features
*Hyperlinks

*Search facility
*Website footer
sImages/image gallery
*Ordering forms

*Logo/Title

*Page Titles

*Email links

+Links to social media
eInternal links
*Shopping basket
Interactive features
*Rollovers
*Animations
*Adverts

*Surveys

Forums

*Quizzes

Comment boxes
*Audio/video files

~

Downloadable content

/Purposes of

websites:
*Education

J

\ /

*Online retail
eInformation

>-The web browser may change things
*The orientation can change

Legislation

legislation applies to sourcing, creating and using assets on your website.

This should include Copyright Law in a commercial context and the use of other people’s intellectual
property. Links to external websites should be secure and suitable for your users. Considering how

*Services
*Advertising
*Promotion
*Entertainment

L




